Use our scorecard to find out.

Do you
personalize

your direct mail
appeals?

How colorful
are your
appeals?

What kind of list
do you use?

How do you get
your mailings
done?

What’s the level
of your design
work?

Do you perform
maintenance on
your database?

What’s your level
of copywriting?

When'’s the last
time you’ve made
a significant
change to your
direct mail
program?

Scoring:

40+ - I’'m assuming you drive a Tesla too?
30-39 - You're just a few tweaks away from standing apart from
the mailbox clutter.

20-29 - Your program is showing its age, but not to the point of
no return.

19 and under - Call us so we can resurrect your program from the
dead.

Just for Fun: you are definitely over the hill if you recongnize the
origins to these popular phrases



